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Abstract

The football industry continues to grow rapidly every year. In recent years
Turkish football great progress in various activities to keep pace with this
growth. The football clubs in Turkey have become organizations with high
budgets. Both the world and in our country are experiencing difficulties in
managing the clubs as associations therefore many of them turned into
incorporations. For this reason clubs make public offerings in both national
and international markets. It has begun with English clubs and spread all over
the world. Since 1980s according to developments about financial
liberalization, globalization and information technology importance of
informing stakeholders of the company increased. Beside this improvements
in international financial markets helped investor relations to become a
profession.

In this study, it is aimed to improve the management of investor relations of
football clubs and make contribition to clubs’ pricing in Istanbul Exchangel.
For this reason, it will be given information about websites of football clubs’
corperations that listed on Istanbul Stock Exchange and developed markets
and the space that is used for information relationship in those websites.
When examining the websites of these companies, score cards, financial
result explanation forms and website evaluation forms which are prepared
by the advisory firm KPMG wil be used.
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Halka Arz Edilmis Tiirk Futbol Kuliipleri Web Sitelerinin
ingilte’deki Rakipleriyle Yatinnmci iliskileri igerigi
Karsilastirmasi

Oz

Futbol endustrisi her gecen yil hizla biyimeye devam etmektedir. Bu
blylmeye ayak uydurmaya galisan Tiirk futbolu son yillarda yiritmis oldugu
degisik faaliyetlerle biylk gelisme gostermistir. Tirkiye'de futbol kultpleri
yuksek butcelere sahip orgitlere doniismeye baslamislardir. Bundan dolayi
kulipler hem ulusal hem de uluslararasi piyasalardan sermaye toplama
yoluna basvurmustur. Bu basvurunun ilk drnekleri futbolun besigi diye tabir
edilen ingiltere’de ortaya ¢ikmistir. Devaminda ise Avrupa iilkelerinde futbol
kultpleri hizli bir sekilde sirketlesmeye ve halka arz edilmeye baslamistir.
1980'lerden itibaren finansal serbestlesme, kiiresellesme ve bilgi
teknolojilerindeki gelisimle birlikte sirketlerin paydaslarini bilgilendirme
faaliyetlerinin  6nemi artmigtir. Uluslararasi finans piyasalarindaki hizli
gelismeler de vyatinmcer iliskilerinin  profesyonel boyutlara ulasmasini
saglamistir.

Bu calisma ile futbol kuliiplerinin yatirnmei iliskileri yonetimini gelistirerek
Borsa istanbul'daki piyasa degerlerinin dogru fiyatlanmasina ve yatirimci
iliskileri biriminin kullpler nezdinde degerlenmesine katki saglanmasi
amaglanmaktadir. Bu sebeple Borsa istanbul ve gelismis piyasalarda halka arz
olan futbol kuliiplerinin web siteleri ve web sitelerinde yatirimei iliskilerine
ayirdiklart alanlar hakkinda bilgi verilecektir. S6z konusu sirketlerin web
siteleri incelenirken TUYID Yatinmai iligkileri Dernegi'nin,KPMG firmasina
hazirlattigl, skor kartlar, finansal sonug¢ agiklama ve internet sitesi
degerlendirme formlari kullanilacaktir.
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